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"The State and Future of Sport Tourism 
in Japan"
Tom Hinch
Thank you for inviting me to meet with 
you. It is a real pleasure to be here. I have 
been asked to talk about sport tourism 
and to provide an overview of this concept, 
along with some observations to consider 
in the context of the major sporting events 
that Japan will be hosting over the next 
few years. You should also note that my 
academic background is in geography. I am 
particularly interested in sport and place 
including the impacts that sport has on 
the destination where it is played and the 
perceptions of sport tourists about these 
places. 
Many of the thoughts that I am going to 
share with you today are drawn from two 
books: Sport and Tourism: Globalization, 
Mobility and Identity (Higham & Hinch, 
2009) and Sport Tourism Development 
(Hinch & Higham, 2011). Both of these books 
were written in collaboration with Dr. James 
Higham, a colleague from the University of 
Otago in New Zealand. Today’s comments 
draw heavily from these collaborations. To 
summarize, I am interested in the way sport 
events are used to construct the places that 
host them. This presentation draws on my 
past work and is meant to challenge the way 
you think about sport tourism. 
Sport Tourism: The Concept, Key Elements 
and Strengths
This section of my presentation provides 
an overview of: 1) the basic concept of sport 
tourism; 2) key elements covered by this 
concept; and, 3) its fundamental strengths. 
Sport tourism is a blend of phenomena 
associated with sport and the phenomena 
associated with tourism. To compete or 
participate in sport, you have to travel and 
when you travel substantial distances, you 
are a tourist. A similar observation can be 
made about tourism in that there are many 
aspects of tourist attractions that relate 
directly or indirectly to sports. This overlap 
between the realm of sport and the realm of 
tourism is the focus of today’s presentation. 
James Higham and I conceptualize sport 
tourism as “sport based travel away from the 
home environment for a limited time where 
sport is characterized by unique rule sets, 
competition related to physical prowess, 
and play” (Hinch & Higham, 2001). From a 
tourism perspective this conceptualization 
includes basic elements of: travel, duration, 
and return to home. It also includes the 
reason for traveling which in this case is 
for sport. This raises the question of “what 
is sport?” Sport has been defined in many 
different ways. The way that James and I see 
sport is that it is characterized by unique 
rule sets, by competition related to physical 
prowess, and by an underlying sense of 
play. As such, our conceptualization of 
sport tourism is broad and inclusive. It’s not 
just about elite sport; it’s about all types of 
sports including recreational ones.
For example, in terms of rules, sports 
played at the highest level of competition 
such as the Olympic Games have very 
detailed rules and everyone must follow 
the same ones. In contrast, if you travel to 
the coast today you will find people surfing. 
These sur fers wi l l  have a much more 
informal set of rules in their recreational 
pursuit of this activity but they still exist as 
a framework for the conduct of the sport. 
My point is that our conceptualization of 
sport requires rules but it recognizes that 
these rules range from very formal to very 
informal.
A similar point can be made in terms 
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of the way compet it ion is used in our 
conceptualization. It can be the very direct 
competition of two Sumo wrestlers battling 
for supremacy in the ring. In this case, there 
is going to be a winner and a loser. However, 
competition can be more internal in nature 
such as a recreational skier who is trying 
to master new skills. Alternatively, this 
competition dimension can pit the athlete 
against the environment such as surfers 
that are trying to ride a variety of waves 
and currents with the objective of being in 
harmony with the environment. 
The point that I am making is that I 
conceptualize sport tourism broadly. I am 
not only talking about elite sport, I am 
talking about recreational sport as well. For 
example, one of my favorite personal sport 
tourism activities is cycle touring. This 
recreational sport connects me to place in 
ways that I could never connect if I were 
traveling in a car. 
There are three major elements in the 
typology of sport tourism: events, active 
sport and heritage/nostalgia. Major sport 
events are usual ly character ized by a 
relatively small number of participating 
athletes in contrast to a large number of 
spectators. This is the type of sport tourism 
that is the subject of much attention in 
Japan at the moment with the prospect of 
hosting the Rugby World Cup, the Olympics, 
and the World Masters Games. But there are 
also other types of events to consider. One 
of the strengths of sport tourism in Japan 
is that there are many participation-based 
events like triathlons, cycling competitions 
and marathons. These participant-based 
events are a very important component of 
sport tourism. 
“Act ive sport tourism” is the second 
component of the sport tourism typology 
and it involves travel related to active and 
independent engagement in pursuits such 
as downhill skiing, surfing, cycling, and 
golf. Often, recreational athletes travel long 
distances to participate in these sports. 
While this type of sport tourism does not 
have as high of a media profile as major 
sport events, it is pervasive. In fact, research 
in Canada suggests more people travel to 
actively engage in sport pursuits than travel 
to be spectators at events. Even though 
major events often have a high media 
profile, active sport tourism may in fact be 
more impactful. 
The last category in the typology is 
smaller in terms of part icipation. This 
e lement  focuse s  on “spor t  her i t age” 
including nosta lgia . Examples include 
visiting a facility where there has been 
a major sport event in the past. Another 
example would be traveling to a sport team 
reunion such as the one I will be going to 
in November. Like many reunions, it will 
feature a bunch of old guys reimagining 
their youth.  It is a form of nostalgia and I 
will be traveling halfway across Canada to 
attend this reunion.
In all of these cases, sport functions as 
a tourist attraction. It can be the primary 
purpose of the trip as it is for many of 
the people visiting Rio de Janeiro for the 
Olympics at the moment. They are there 
to see the Olympics. In two months’ time 
or when the Carnival is being celebrated 
in Rio de Janeiro, visitors to the city will 
be participating in the Carnival but may 
also want to see the Olympic venues. In 
this case, sport is a secondary attraction 
as one of a bundle of attract ions that 
draw visitors to Rio. Finally, sport can be 
a tertiary tourist attraction. For example, 
I attended a baseball game two nights ago 
featuring the Swallows against the Tigers. I 
didn’t anticipate attending this game before 
I arrived in Tokyo but it turned out to be a 
major part of my experience while I have 
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been in the city. It has impacted the way I 
understand the city and country.
Spor t has three major st rengths as 
a tourist attraction: 1) it is cultural in 
nature; 2) it tends to facilitate authentic 
exper iences ;  and ,  3)  i t  i s  a power fu l 
reflection of identity and place. There are a 
variety of ways in which sport functions as a 
cultural attraction. The opening ceremonies 
of the Rio Olympics are a good example of 
“culture and sport.” They take the form of 
a cultural program offered in conjunction 
with the sport ing compet it ions of the 
Games. The ceremonies allow the hosts to 
construct a narrative that will inf luence 
the way we understand Brazil. They talked 
about the Carnival, they talked about the 
history of Brazil and they talked about it in 
a way that they wanted the world to think 
about them. For example, they did not dwell 
on the less savory role of slavery in their 
history although they did not pretend that 
slavery didn’t happen. Instead, they used the 
opening ceremony as a way of highlighting 
the attractive parts of their history.
Another way that sport can function as a 
cultural tourist attraction is through “sport 
subcultures.” The social world of sport can 
be illustrated by subculture of surfing. At its 
core, surfing is about the skill set possessed 
by surfers but it also includes their values, 
the way they speak, the way they dress, and 
the way they think. Surfers are also likely to 
exhibit distinctive travel careers. They will 
tend to visit places that their peer group 
feels are relevant to their sport. 
Finally, sport can function as a cultural 
tourist attraction by the fact that “sport 
is culture.” A good example is the sport 
of Sumo wrestling. Sumo is indigenous to 
Japan and there are certain values and 
traditions associated with it that ref lect 
Japanese cu lture or at least par ts of 
Japanese culture. Baseball would be another 
example of the idea of sport as culture. 
Although it has roots in the United States 
and the rules are similar, there are cultural 
differences to how the game is played in 
Japan. My experience as a spectator at the 
professional baseball game here gave me 
deeper insight into the culture of Japan. 
A second strength of sport as a tourist 
attraction is its ability to foster “authentic 
experiences.”  Travelers are often looking 
for real experiences (Pine & Gilmore, 2011) 
as i l lustrated by the popularity of the 
Lonely Planet Travel Guides designed to 
appeal to travelers looking for experiential 
authenticity. One of the advantages of 
sport is that it facilitates those kinds of real 
experiences by way of uncertain outcomes. 
A good example is the baseball game that 
I referred to earlier. The lead changed a 
number of times throughout the game so 
I didn’t know which team would win until 
the end of the game. Even the players didn’t 
know whether they were going to hit a home 
run or strike out. These unknowns helped 
to make the competition and my experience 
authentic. This is not the case with many 
types of other tourism attractions where it 
is easy to predict what is going to happen. 
An example would be a traditional ethnic 
dance, which the performers repeat three or 
four times a day. Given this repetition, the 
dance is bound to get very routine for the 
performers and predictable for the audience.
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  A second trait that helps sport to be 
authentic is that display is a normal part of 
sport. In contrast, display is not a normal 
characteristic of cultural attractions such 
as a sacred ethnic dance. The minute a 
tourist starts to observe such a dance, they 
change the experience for the performers. 
But the baseball players were not disturbed 
that I was up in the stands. In fact, a large 
audience might have even improved athletic 
performance, as the players were excited 
to perform for their fans. The all sensory 
experience of the baseball game also added 
to its authenticity for me. I saw the sights, 
I smelt the food, and I heard the chants 
for each batter. The emotional dimension 
of the game also made it authentic. When 
the home team hit a homerun the majority 
of the spectators jumped to their feet in 
celebration In fact the fan in front of me 
turned around and gave me a “high five” 
after one homerun. But if the visiting team 
hit the homerun, the hometown crowd 
would let out a col lect ive groan. The 
point is, that spectators did not hide their 
emotions, like they might have in some 
other types of tourism activity. And finally, 
sport has advantages as an attraction in 
terms of authenticity because it can foster 
a sense of community. The “high five” that 
I received form the fan seated in front of 
me is a good example. It is unlikely that I 
would be “high fived” if I was sightseeing 
on a busy street in Tokyo but I was part of a 
collective community at the baseball game. 
The shared experience of the game helped 
me to connect with local residents in a way 
that I wouldn’t have been able to at many 
other types of tourist attractions. 
  The third strength of sport as an authentic 
tourist attraction is that it is a powerful 
element of “ ident ity and place.” I f you 
were to ask someone in a country that you 
are visiting what they do in their leisure 
time they would quite often mention their 
sporting interests. It is a part of who they 
are, and at a collective level, it reflects at 
least part of the character of the nation. 
As we are current ly watching the R io 
Olympics, it is common for us to keep track 
of the medal counts, to wave our flag and to 
exhibit other nationalistic behaviors. Sport 
is one of the ways that we identify ourselves 
individually and as a collective. It therefore 
infuses places with meaning. R io is a 
different place today than it was four days 
ago (before the Olympics started). These 
Games are still in progress but over the next 
two weeks our understandings of Brazil will 
change. Sport infuses a place with meaning 
and the Olympics will infuse Japan with 
meaning when they occur here.
My Understanding of Sport Tourism 
in Japan
In this section of my presentation, I am 
addressing the question of “What I have 
learned about sport tourism in Japan?” 
Please note that I have only visited Japan 
three times to date and all of these visits 
have occurred within the last six months. 
The point is that I am still learning. While I 
am not an expert on sport tourism in Japan 
I am building a foundation of knowledge. 
One of the key things that I have learned is 
that Japan has many young students who 
are showing great interest and asking great 
questions about sport tourism. You have 
a number of strong academics working in 
this area including Professors Harada, Hagi, 
Kimura, Nogawa, Yamaguchi and many 
others. Japanese academics are building 
a strong academic foundation for sport 
tourism. We are going to hear more about 
this during the panel discussion later but 
at this point I would like to report on a 
comprehensive review of the Japanese sport 
tourism literature that I am conducting 
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with Professor Ito. This review covered 
sport tourism literature related to Japan 
from 1990 to present. We reviewed 21 
publications written in English and 107 
publications in written in Japanese. Selected 
highlights include publications that: 1) 
provide insight into the economic impact of 
sport tourists at sport-for-all events (Kubo 
& Morino, 2000; Nogawa et al., 1996); 2) 
demonstrate the relevance of the social 
dimension of sport tourism such as Shimizu’s 
(2014) exploration of the link between sport 
and national identity in the Tokyo Olympic 
bid; 3) provide environmental insights such 
as Harada’s (2016) examination of Japan’s 
competitive advantages in terms of natural 
resources for sport tourism; and finally, 
4) explore social-psychological topics like 
constraints to sport tourism (Nishio, 2014).
  The sport tourism typology introduced 
earl ier serves as a good framework to 
discuss what I have learned about sport 
tourism in Japan. It appears that in terms of 
the “heritage/nostalgia” dimension, there is 
considerable potential for industry growth 
as well as academic research. One example 
of current practices in this area is the 
national high school baseball tournament 
played annually at Koshien Stadium. This 
tournament characterizes the importance 
of nostalgia in sport through the players’ 
practice of pocketing some soil from the 
infield before they leave for home. These 
athletes wi l l be connected to Koshien 
Stadium for the rest of their lives. Some 
of them will come back to visit and many 
will tell their future children about it. This 
type of memory promotes sport facilities 
as tourist attractions. Other sports such a 
Sumo and Karate also have strong heritage 
and nostalgia dimensions with significant 
growth potential in Japan.
  The rea lm of  “ac t ive spor t”  i s  wel l 
developed especially in in terms of the 
domestic market with insight provided 
by The White Paper of Leisure in 2015 
(Nihon Seisansei Honbu, 2015). According 
to this report, the five top ranked active 
sports characterized by overnight stays for 
domestic tourists are: 1) Skiing, 2) Golf, 3) 
Fishing, 4) Tennis, and 5) Cycling. Skiers are 
the most likely group to stay overnight in 
this study sample at 50% followed by golfers 
at 34% and fishers at 24%. These findings 
suggest the domestic sport tourism market 
is strong and that further examination is 
needed of travel behavior related to other 
sports. It should also be recognized that 
domestic sport tourists are often greater 
than international sport tourists both in 
terms of number of visits and in terms of 
total expenditures. It is therefore a very 
important market to consider. 
  Now let us consider the event sector 
in Japan with its current focus on the 
upcoming: World Rugby Cup 2019, the 
Tokyo Olympics 2020 and the Kansai World 
Master Games in 2021. Japan will soon be 
hosting these major events and there are a 
number of other smaller ones as well. The 
event sector is clearly the area of the sport 
tourism typology that Japan is emphasizing 
at the moment both in terms of media 
attention and public investment. This focus 
will be reflected in my comments about the 
future of sport tourism in Japan that will 
close this presentation.
  Before turning to the future of sport 
tourism, I would like to end this section by 
highlighting what I have recently learned 
about the Japan Sport Tourism Alliance 
(JSTA). As currently constructed, the JSTA 
is an excellent mechanism through which 
to leverage the potential benefits of these 
major events and to generate additional 
sport tourism activity in Japan. Canada, 
my home country, also has a sport tourism 
alliance that actually predates yours by 
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about five years. However, I believe that 
Japan has created a stronger and more 
effective organization. Like the Canadian 
version, a key function of JSTA is to help 
municipalities and prefectures to bid on 
and deliver spectator based events. But in 
addition, your alliance is actively engaged in 
encouraging the development of active and 
participation based sports, and supporting 
regional development. Your alliance has a 
broader scope of engagement that includes 
two major elements of the sport tourism 
typology and it explicitly addresses the 
underlying public sector goal of sport 
tourism, which is regional development. 
As such, the JSTA represents a competitive 
strength for sport tourism in Japan. 
The Future of Sport Tourism in Japan
It is a “fool’s game” to try to predict the 
future. So I am not going to pretend that I 
have a “crystal ball” that will allow me to 
provide details on what the future holds for 
sport tourism in Japan. Instead, I ask you 
the question: “What kind of future do you 
want?” 
  J a p a n  i s  a t  a  c r i t i c a l  m o m e n t  o f 
opportunity in terms of sport tourism 
deve lopment .  You h ave  t h re e  m ajor 
international sporting events scheduled 
over the next five year. What are you going 
to do with these opportunities especially 
given the high investment that is required 
for host ing? Executing these events is 
going to be exciting and fun but you need 
to think carefully about what you are going 
to be left with once the events are over. You 
should be thinking about their legacies and 
recognizing that these legacies will not 
happen by accident. You will have to actively 
engage in planning and actively engage in 
the execution of your strategies in order to 
achieve the types of benefits that you want. 
Now is the time to leverage, collaborate 
and strategize if you hope to achieve your 
desired future.
  Consider what you can learn from past 
major events such as the Olympics (Weed, 
2007). In particular consider the lessons 
from the 1992 Olympics in Barcelona, the 
1996 Games in Atlanta and the 2000 Games 
in Sydney. The Barcelona Olympics were 
one of the most successful Games from a 
sport tourism perspective based on the 
way they shaped urban redevelopment and 
the perception of Barcelona as a tourist 
dest ination. These Games changed the 
city structurally and they reimaged it . 
Barcelona’s image was transformed from a 
decaying Mediterranean port to a cultural 
c ity that has become one of the most 
popular destinations in Europe. Hosting 
the 1992 Olympics played a key role in this 
development. 
  In contrast, the 1996 Olympics in Atlanta 
stand out as a missed opportunity in terms 
of sport tourism. Tourism promot ions 
associated with the Games were focused 
on the city of Atlanta and its immediate 
surroundings. They failed to consider the 
larger national context of United States or 
even that of the eastern seaboard of the 
US. Instead, games organizers focused on 
commercial sponsorship and corporate 
development. As such, the public interest, 
at least in terms of sport tourism, was 
not emphasized or realized. The Atlanta 
Olympics did not leverage legacies like 
improved destination image or extensive 
reg iona l  development  bec ause t he i r 
imagination and scope of interest was too 
narrow.
The Sydney Olympics in 2000, on the 
ot her ha nd ,  were probably t he most 
impressive modern Olympic competition in 
terms of sport tourism development (Brown, 
2000). To a large extent, this success was 
due to a conscious strategy to position the 
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whole country as a tourism destination 
rather than just focusing on the host city. It 
wasn’t just Sydney, it wasn’t just the state of 
New South Wales; it was the whole country 
of Australia that was promoted as a tourist 
destination. This was a key sports tourism 
legacy of the Games. The Australian hosts 
not only consciously made that a goal of the 
Games; they implemented strategies and 
tactics to successfully achieve that objective. 
For example, relevant host organizations 
included representation from a broad range 
of stakeholders in the tourism and the 
sports industries. These representatives sat 
at the same table and worked together to 
not only develop strategies to achieve the 
positive legacies that they sought but they 
also actively developed strategies on how to 
minimize the negatives impacts that might 
arise. 
  A good example of the way the tourism 
benefits of the Games were maximized was 
the strategy to make the visiting media’s 
job easier. Remember that along with the 
accredited media visiting these events there 
are many non-accredited reporters at the 
Games. While the accredited media wear 
security badges that provide them access to 
many facilities and special privileges, non-
accredited media get few of these perks 
even though they have a substantial impact 
on the way the host destination is viewed 
around the world. Recognizing the potential 
impact of the non-accredited media, the 
Sydney hosts built facilities and provided 
services that made their job easier. Similar 
collaborations were fostered in terms of 
Games related research thereby creating 
a stronger sport tourism research and 
information legacy than was normally the 
case at the Olympics. 
  Currently, you can learn from what is 
happening at the Rio Olympics. Rio de 
Janei ro was a l ready a major tour ism 
destination that featured iconic attractions 
such as Christ the Redeemer, Sugar Loaf 
Mountain and Carnival. However, the media 
coverage leading up to the Rio Olympics has 
been brutal. There have been a series of “bad 
news” stories including the threat of the 
Zika virus, concerns about crime, political 
unrest, and a crumbling economy in Brazil. 
Given these fundamental challenges, the 
merit of the current Olympic model with 
its character ist ica l ly h igh investment 
requirement, is being questioned (Gregor, 
2016; Willes, 2016). The tone of these news 
stories is starting to improve with the on-
set of the Games but there are important 
lessons for future hosts at this stage. The 
main lesson is to “be careful what you ask 
for.” Rio made its successful bid for the 
2016 Olympics many years ago. The bid 
was submitted before current economic 
downturn, before their polit ics started 
to get really messy, and before the Zika 
virus became an issue. Hosts can’t control 
everything that happens between the time 
of the bid and the actual event. This reality 
highlights the importance of planning in 
general and media positioning in particular. 
You need to think about how the traditional 
media understands Tokyo and Japan. This is 
even more complicated with the increasing 
relevance of social media. Consider, how you 
can influence or how you can respond to 
the Games related issues that will trend on 
18
social media prior to, during and after the 
Games. 
  What will be the legacies of your major 
events? What are your objectives? What are 
the intentional things you want and what 
might the unintentional outcomes be for 
which you can develop mitigation strategies? 
You need to think about these questions 
across the whole range of geographic scales 
including local, regional, national and even 
international. You need to go beyond the 
business model that focuses purely on the 
financial dimension of these events and 
consider things like community, regional 
development and more generally, the whole 
concept of sustainability. Ask yourselves 
how you going to make this event and the 
legacies associated with it sustainable in 
the future? From a destination perspective, 
you need to consider the economic, social, 
environmental and political dimensions and 
as well as the direct financial performance. 
Consider how you can minimize the costs 
and maximize the benefits. From a sport 
tourism perspective you also have to think 
about the experience of the tourist. Are they 
enjoying their visit to Tokyo, to the Rugby 
World Cup sites, and to the World Master’s 
Games? This enjoyment is critical to the 
sustainability of the desired event legacies. 
   What are the “personal outcomes” that you 
are seeking from these events? What will be 
the travel profiles of the visitors? What will 
they spend money on while they are here? 
How are they going to interact with the local 
residents? These are the types of questions 
that you should ask both prior to and during 
the events. Think about what travel profiles 
you would like to see and then market the 
events to attract these types of individuals. 
It is also important to consider what kind 
of experience (Kleiber, Walker & Mannell, 
2011) you would like these visitors to have 
while they are in Japan and how you can 
help to facilitate this type of experience. 
Compare the desired experience to the 
actual experience and manage that situation 
as required.
  Recognize that visitors wil l not only 
experience the event but that they will also 
experience the place where the event occurs. 
Consider the destination through their eyes 
and minds in order to understand how they 
are experiencing that place. 
  You also need to consider the personal 
o u tc om e s  fo r  r e s id ent s  i n  t h e  h o s t 
community. This includes the nature of 
their volunteer experiences, the social 
psychological dimensions such as their level 
of satisfaction with their hosting roles, and 
the impacts of the event on their physical 
health and activity levels. It is particularly 
important that the residents have a genuine 
sense of ownership of the event. It shouldn’t 
be something that’s is forced on them. 
Rather, it should be something that they see 
as a celebration of their community. If the 
residents see it this way, then it’s probably 
going to work well in terms of achieving 
your objectives.
  Now, you need to consider the “social, 
cultural and political outcomes” that you 
want from these events. These include 
outcomes related to: sport development 
and health, opportunity costs, stakeholder 
participation, volunteer capacity, potential 
congestion/amenity loss, place identity and 
image, and media coverage. For example, will 
the World Cup stimulate the development 
of youth Rugby in Japan? Events like the 
Paralympics held in conjunction with the 
Olympics have the potential to impact 
attitudes and the development of youth 
sport for children who have special needs. 
What type of outcomes will you aim for 
related to volunteer capacity? How will 
you avoid burning out volunteers and 
instead build volunteer capacity that can 
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be sustained beyond these events? My 
personal advice is that for you to achieve 
the social, cultural and political outcomes 
that you seek, you should do what ever it 
takes to obtain host community buy-in at a 
grassroots level. These events must be seen 
as an integral part of their community. If 
the events are not in the community’s best 
interest, you shouldn’t be hosting them. It 
really doesn’t matter if you have tourists or 
if they are having a good time unless the 
local residents are also happy. It is critical 
to obtain their support. 
  “Economic outcomes” should be considered 
in terms of: financial investments, economic 
i mp ac t s ,  d i s t r ibut ion ,  a nd  r eg ion a l 
development (Getz, 2012). Can you afford the 
investment required to deliver the event? 
How can you leverage these investments to 
achieve optimal economic impacts? Beyond 
the generation of positive economic impacts, 
it is critical that there is a fair and equitable 
distribution of these benefits over space and 
time. It’s not enough to generate substantial 
revenue from the event if these economic 
benefits are not being shared appropriately 
with the resident hosts. Finally, are these 
events posit ioned to generate regional 
development beyond the immediate host 
city? They should build capacity throughout 
the country.
  “Environmental outcomes” are the next 
major group to consider. What do you 
want from these events as it concerns the 
environment? How much are you prepared 
to draw down your natural resources? What 
kind of impacts will these events have on 
your flora, fauna, land, air and water? How 
will it shape your urban landscapes? What 
about pollution? Beyond your own borders, 
you need to consider environmental issues 
like the impact of long haul travel on climate 
change. 
  Careful considerat ion of the type of 
environmental outcomes that you desire 
and the development of strategies to achieve 
these outcomes offers the potential for 
significant environmental benefits. These 
events can generate best practices captured 
in environmental strategy and policy. These 
strategies and policies can leave you with 
a positive environmental legacy that is 
sustainable.
  You are currently in a position to decide 
which of these outcomes are most important 
for you. Do not fall into the trap of having 
a narrow focus, thinking short term, and 
looking at one event at a time. You have a 
critical mass of major events on the horizon 
and they provide you with an opportunity 
to achieve outcomes that benefit the whole 
country. 
  To end my presentation, I would like to 
summarize my personal advice as you 
make decisions about sport tourism over 
the next five years. Number 1: Leverage the 
investments that you are making so that 
you optimize your return. Think about: 1) 
your event expenditures as investments; 
2) target host communities, tourists, travel 
trade actors and media; 3) recognize that 
the temporal range of these events includes 
pre-event, the actual event and post event 
phases; 4) plan within a broad spatial range 
that starts at the local level but expands to 
the regional, national and global level; and 
5) develop explicit policies to leverage event 
sport tourism investments for development 
in the realms of active and nostalgia sport 
tourism. 
  Number 2: Make a point of collaborating 
with other stakeholders even if it seems 
more expedient to work in isolation. You 
need to col laborate at the level of the 
tourism and sport sectors. This collaboration 
shouldn’t be temporary. You have the 
opportunity to build linkages between these 
realms to facilitate ongoing collaboration 
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and posit ive outcomes .  Coord inat ion 
between the national and local governments 
is essential. This will help government’s 
to invest public dollars wisely. Finally, 
collaboration is needed across institutional 
sectors including the private sector, the 
public sector and the academic sector. No 
one institutional sector can manage these 
major events optimally on its own because 
none of them have the necessary internal 
capacity. A synergy is created when these 
sectors collaborate that is greater than the 
sum of their individual contributions.
  Number 3: Adopt balanced strategies that 
recognize that these are not just “one off” 
events but that they are part of an event 
portfolio and that they connect to active 
sport tourism as well as heritage/nostalgia 
sport tourism. Recognize a full range of 
event sizes and outcomes. Don’t just think 
big. Also think small, think of the micro 
impacts that these events can have as 
the aggregation of these impacts will be 
substantial. Finally, continue to set targets 
and develop strategies on both the demand 
and supply sides of these events. 
Conclusion
Capitalize on the synergy that exists 
between sport and tourism. My sense is that 
you have a strong foundation to work from 
but this is a moment of opportunity and you 
need be engaged as a coordinated group. 
You have an opportunity to use the mega 
events that are scheduled over the next five 
years as a “spring board” to attain a higher 
level of sport tourism engagement. I wish 



















Questioner 1：Hello, I would just like to ask 
how to ensure that sport is for everyone. 
Events like the Olympics tend to focus on 
the middle and upper classes that have the 
resources to travel long distances. How 
can the interests of the working people be 
addressed for such events including their 
interests related to active sports? 
Hinch：There is not an easy answer to your 
question. However, I agree with your point 
that sport tourism tends to be dominated by 
privileged people for the simple reason that 
it takes money to engage in events like the 
Olympics. 
  It is therefore important for governments 
to be engaged in the process of sport 
tourism. Theoret ica l ly they should be 
focused on the “public interest” of these 
events. Decisions about major events should 
not be left solely to corporate sponsors 
because they are looking out for their self-
interest. Corporate sponsors tend to market 
such events to high-income earners who 
make up the corporations’ target markets. 
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I f the government is involved and tax 
dollars are being used to support the event 
then they need to engaging citizens from 
lower social economic strata in order to 
protect the public interest. It’s important to 
distribute the costs and benefits of the event 
equitably across all socio economic levels. 
Questioner 2：Given that you were in Rio 
and Brazil six months before the Olympics 
started, I wonder whether you are aware of 
any examples of leveraging used to obtain 
legacies at the Rio Olympics? If so, please 
share them with us.
Hinch：There is one example that comes 
to mind. While I was in Brazil, I taught a 
course on sport tourism. As part of the 
course we hosted guest speakers who talked 
about their research. One of the speakers 
described a federal government program 
for schools that promoted the development 
of Olympic sports for school children. The 
government was also apparently funding the 
construction of facilities in the countrywide 
to help house these sports at a grassroots 
level .  These programs were meant to 
leverage the Olympics by increasing sport 
engagement in rural areas but unfortunately 
the programs were apparently halted due to 
budget issues.
Questioner 3：During your presentation 
you suggested that hosts should “be careful 
what you wish for.” I think it’s interesting 
that Sydney returned so much to Australia – 
even more than was originally anticipated. 
You suggested that the Barcelona Olympics 
were also a success from a sport tourism 
perspective. Please tell us more about the 
aftermath of the Olympics in Barcelona and 
what the locals think of tourists these days?
Hinch：I don’t have detailed information on 
the current state of tourism in Barcelona 
but I know that the city underwent not 
only physica l redevelopment but a lso 
redevelopment of its image. Initially, the 
locals were very pleased about the increase 
in tourism. More recently, there have been 
concerns about “overtourism” in the city. 
The local government is actually considering 
putting a limit on the number of tourists 
that can come into Barcelona in response to 
concerns about crowding and the erosion 
of the sense of community due to the high 



















































































































































































































































































































































































































































































Hinch：I apologize for not understanding 
the details of your presentations given that 
I am not fluent in Japanese but I did have a 
chance to see the PowerPoint presentations 
before the session started. I was particularly 
impressed with the first presentation about 
sport mega events and development. It fits 
very well with some of the ideas that I was 
trying to present in my earlier presentation. 
Given what you have said, it appears to me 
that the organizers of the Tokyo Olympics 
are implementing strategies to connect these 
events to the local community.
I was particularly encouraged that the 
benefits from the forthcoming mega events 
are meant for d ist r ibut ion throughout 
surrounding regions and the country as 
a whole. It is also encouraging that the 
outcomes of these events a re not just 
being considered in terms of economics 
but a lso in terms of the socia l and the 
cultural dimensions of sport development. 
The concept of community was frequently 
mentioned in the presentation and is critical 
to the success of these types of events. The 
host community has to be supportive. Visitors 
will not feel welcome if local residents are 
not happy with the event. Host cities need 
to be characterized by a genuine sense of 
celebration. The presentation provided a 
good example of the three points I made 
toward the end of my presentation. Event 
hosts must leverage their investment, they 
need to collaborate with other stakeholders, 
and they need to adopt balanced strategies 
that capitalize on the full scope of sport 
tourism typologies. 
In the presentation about adventure, it’s 
evident that there is a very active academic 
community in Japan that is examining sport 
tourism. Based on my understanding of 
the sport tourism literature in general, it is 
apparent that one of the real strengths of 
research in Japan has been the insight gained 
in terms of sport-for-all events. I believe that 
you have a better understanding of these 
types of events than is found in many other 
parts of the world. 
加藤：では、Tom先生から質問ということでよろ
しいですか。
Hinch：I have question for the first presenter. 
I was very encouraged by what you have to 
say in terms of the activities of your agency. 
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What do you see as the biggest challenge 
facing Japan relat ive to ach iev ing the 




































Hinch：Thank you. This is a quick question 
for Prof. Ito. As you know, I don’t read 
Japanese and a lot of the other academics 
outside of Japan have that same limitation. 
Should Japanese academics be trying to 


















Hinch：I would agree. It is important to 
have balance and it really depends on which 
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audience you are targeting with your work. 
So I definitely think that it’s important to 
publish in both languages. 
   The Japan Sport Tourism Alliance and 
the other organizations that exist related 
to sport tourism in Japan are impressive. 
I am particularly excited that there is an 
interest in how the events planned for the 
next few years can create legacies in areas 
of active sport tourism and participation 
based events. But I also think there is room 
for Japanese academics to explore active 
sport tourism in more depth. Travel related 
to the sport of surfing is a case-in-point. 
Surfing is particularly exciting because it’s 
going to be a demonstration event at the 
Tokyo Olympics. It will be very interesting 
to see how the exposure of this sport at the 
Olympics will impacts surfing in terms of 
active sport tourism. I therefore challenge 
researchers to track these impacts.
  I also think there is much potential for 
research related to the Rugby World Cup, as 
it is a different type of event. For example, it 
features multiple competitions over a longer 
period of time than the Olympics. There 
are considerable opportunities for research 
associated with this type of framework, as 
visiting spectators will have a substantial 
amount of time between matches to engage 
in other types of tourist activities. Another 
research question would be how the Rugby 
World Cup impacts national identity in 
Japan. The World Masters Games is different 
again and there will be a whole series of 


































Hinch：Each prefecture or community 
that is thinking about hosting an event 
or that has an interest in other types of 
sport tourism should consider what gives 
it a competitive advantage. Advantages 
might be found in local resources such 
as a particularly attractive surf beach, a 
climbing area or a river that is ideal for 
canoeing. Alternatively, the advantage may 
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be found in a sport association that has 
strong volunteer resources or in supportive 
sponsors for the event or activity. The key 
point that I am making is that there should 
be a connection between place and the type 
of sport tourism that you are considering to 






















Hinch：I think the training camps represent 
a great opportunity for sport tourism 
development. Training camps for Rugby 
and Olympic athletes are posit ioned to 
capture benefits in the pre-event phase. 
The camps will foster connections in terms 
of identity and the relationship between 
those teams and the host communities. 
These links can carry through to future 
sport tourism markets and perhaps even 
expand. For example, the Canadian swim 
team is conduct ing their pre Olympic 
training in Wakayama. Their presence in 
the community will build awareness of 
Wakayama as a destination for potential 
visitors from Canada. The camp will provide 
the initial connection, which may lead to 












































Questioner：You mentioned fishing, which 
is a very popular active sport, but probably 
will not be featured at the Olympics any 
time soon. However, you also suggested 
that there was a possibility of promoting 
secondary activities associated with these 
sporting events. Given that sport fishing 
is of interest to many people, do you think 
that it has potential as sport tourism in 
association with these events? While it is 
unlikely to become an Olympic sport could 
you just comment about the potential of 
sport fishing in Japan?
Hinch：I don’t know a lot about sport fishing 
in Japan. In fact, I don’t know a lot about 
sport fishing in Canada. I just visited our 
lakeside cottage for the last three weeks 
and I didn’t manage to catch one f ish. 
Having said that, I recognized that sport 
fishing does fit under the definition of sport 
tourism that I mentioned earlier. In fact, in 
terms of competitive sport fishing, major 
sports fishing tournaments have become 
increasingly popular with participants from 
across the North America. Notwithstanding 
these competitions, fishing for pleasure 
is a much more popular activity. It often 
requires a very substantial amount of travel 
as fishers search for appropriate sites. This 
travel requirement is particularly true for 
fishers from urban areas, who may have to 
travel substantial distances to visit their 
favorite fishing places. While fishing is 
definitely a powerful draw and may present 
a competit ive advantage for particular 
regions in Japan, I am not sure that there is 
a strong overlap between the sport tourists 
who are likely to come to the major events 
that you have scheduled and sport fishers. 
Of the three major events that we have been 
discussing, the World Masters Games may 
be the most likely candidate for participants 
who may be attracted to sport fishing. 
加藤：お時間が迫ってまいりましたので、もう1
つ。
Questioner：I would like to know more 
about the successful example of the Sydney 
Olympics in terms of the sport tourism 
research that was conducted.
Hinch：One of the legacies of Sydney 
Olympics was the knowledge that was 
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created through research related to these 
Games. My understanding is that the 
academics in Australia collaborated, in 
some type of research consortium. They set 
up a coordinated research program so that 
different universities with different expertise 
were able to address questions, which they 
were well posit ioned to investigate. As 
result, they captured synergies that would 
have been missed if they had all worked 
independently of each other. I am not sure 
whether those collaborations have been 
maintained but if they have, they would be 
part of legacy of the Games. 
加藤：では、あと1つだけ。よろしいですか。
Questioner：I would like to challenge the 
idea that Sydney was necessarily a success 
to everyone. There was a lot of backlash 
within Sydney by various communities 
because they weren’t consulted about the 
Games, especially those communities that 
exist in indigenous areas. There was altered 
development legacy whereby the funding 
for promised long-term development 
was discontinued immediately after the 
Olympics. After the large expense of hosting 
the Games, there was barely any sport 
development investment within Australia. 
The same has happened after the London 
Olympics. There has been dramatic drop 
in the funding for sport development after 
the initial push for the Olympics. Typically, 
there is a lack of continuity after the event 
with funding for youth sport development 
often decreasing. 
Hinch：I agree with your concerns. Every 
major event has both benefits and costs 
and the distribution of those benefits and 
costs really vary from one event to another. 
My comments about the Sydney Olympics 
focused on its successes in the context of 
sport tourism. I really wasn’t commenting 
many of the other dimensions. But you have 
raised a critical point. Host communities 
need to be careful with these special events 
because once the event is done, it’s quite 
easy for that funding, for all that support, 
for all that excitement, for all that passion 
- to be lost. The real measure of a legacy is 






























































































ポーツ社会学、生涯スポーツ、イベントマネジメント。特に、1996 年にJournal of 
Travel Research に掲載されたスポーツツーリズム研究論文は国内外から高い評




















和歌山大学 観光学部 講師／同 国際観光学研究センター研究員、CTR Tourism 
































































































































































































































































































































Framework of Tourism towards a Definition of 





























impact of Sport-for-All Event』 ス ポ ー ツ・ イ
ン・ザ・シティのカンファレンスで発表したり、












































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































国各地の観光振興のアドバイスも行っている。2018 年 4 月より現職。
和歌山大学 観光学部 講師／同 国際観光学研究センター研究員、CTR Tourism 



































































































































































































































































































































































































例 え ば こ れ で す。Homeless World Cupと


































































































































































































































































































































































































































































































































































































































































































































































































































































































































































主な専 門はスポーツツーリズム ，サスティナビリティ。「 S p o r t  To u r i s m 
Development」 や「Sport and Tourism」 といった英語圏の大学でスポーツ
ツーリズムの教科書として使用されている著書を執筆。また，国際的トップジャー


























“Sports, events and sustainable 
development”
James Higham
Konnichiwa and Kia Ora. It’s an absolute 
pleasure to be here. Thank you very much 
to everyone who is here, but particularly, 
can I say, a very warm thank you to the 
University of Wakayama and the Center for 
Tourism Research, which has been hosting 
me here in Japan over the last week or so 
and to Kumi and to Eiji and to Adam and 
to the admin support staff and to everyone 
who has made this visit possible.
I am very grateful for the opportunity 
to speak to you all, particularly given that 
Japan is the center of the universe for sports 
at the moment. The eyes of the world are on 
Japan with this incredible array of sports 
events and sports activities taking place 
here, right now with the Rugby World Cup 
and over the coming years, of course we 
have also had this event recently in Japan, 
next year the Tokyo Olympics and the World 
Masters Games. This is an incredible array 
of sports and events that are taking place 
now and in the not-too-distant future, and 
they offer a very timely opportunity for us 
to think about sports and to think about 
sports in relation to development and to 
think about the opportunities that these 
sorts of sports and these sorts of events 
offer to the country of Japan.
When I look at these events, I see a great 
diversity. We have team-based sports. We 
have individual-based sports. We have 
mixed sports, single sports. We have the 
absolute elite level of competitive sports. We 
have those sports that are very competitive, 
but sub-elite at least the masters-level 
competitors. We have power sports. We have 
lifestyle sports. There is amazing variety 
and diversity of sports, and with those 
different sports come all sorts of different 
opportunities. And it’s great to be here to 
offer some of my considered thoughts on 
those sorts of opportunities, particularly 
as they relate to sustainable development. 
That’s what I want to do over the next 60 
minutes or so.
By way of an overview, I want to explore 
some aspects of sport that I have been 
studying, particularly with a colleague 
of mine, Tom Hinch, from the University 
of Alberta. He has spoken in this forum 
previously. In our writ ing together, we 
thought about some of the aspects of sports 
that may be of interest to this audience. I 
want to talk very briefly about the origins 
of sports and some interesting insights 
from sports in ancient t imes. I want to 
run through these things. I want to talk 
about the functions of sports and how the 
functions of sports within societies are 
constantly changing, constantly evolving. 
I want to talk briefly about definitions of 
sport because there are different ways that 
we can define sports. I want to highlight two 
ways, technical and interpretive definitions 
that tell us different things about sports that 
we might want to be aware of.
Part of the purpose is to consider the co-
evolutionary forces in sport and society, 
by that I mean I want to talk about how 
sports shape our societies, but also how 
our societies shape sports. Then I want 
to address the sustainable development 
goals, but I am going to focus on three 
in part icular ; SDG 3 Good hea lth and 
wellbeing, SDG 5 Gender equality, and SDG 
10 Reduced inequalities. I just want to share 
some thoughts and some reflections. These 
SDGs that aren’t necessarily as front of mind 
or high profile as the big environmental 
challenges, for example, that we face. They 
are perhaps not the first SDGs we think 
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about, but these are very important SDGs, 
no less important than any others, and I do 
want to talk briefly about them and share 
some thoughts and reflections before I offer 
some concluding remarks. I am hopeful 
that my presentation will provide a nice 
introduction to the other panelists and their 
presentations, which I am really looking 
forward to.
In terms of the origins of sport, I read 
a book not so long ago about Alexander 
the Great of Ancient Greece, Alexander of 
Macedon. I was fascinated when I read in the 
earlier chapters of his life. At a very young 
age, in his early 20s, Alexander the Great 
was preparing for his Persian campaign, he 
was planning to avenge the Persian invasion 
of Greece led by Xerxes. In preparation 
for his departure his armies were ready, 
he was ready to leave, he didn’t know how 
long he was going to be away from Greece 
for. On the eve of his departure, he hosted 
the Olympian Games in Northern Greece. 
You are going to be hosting the Olympic 
Games in 2020, but in the 3rd century BC 
Alexander hosted the Olympian Games. 
The reasons why he hosted the games were 
quite unique. He hosted the Olympic Games 
because he wanted to convince everyone 
in ancient Greece that he was a demigod, 
that he was half human and half god, that 
he was a demigod of Greece. So, on this 
coin you can see Alexander with the ram’s 
horn on the helmet indicating godliness. He 
wanted to be sure that his people would be 
loyal to him while he was away in battle and 
that they would worship him, and that’s why 
he hosted the Olympic Games. It served a 
very specific purpose for Alexander before 
his Persian campaign. Of course he never 
returned to Greece, he died a decade later, 
but that was the purpose of the Olympic 
Games in his time, in Ancient Greece.
It’s interesting to think about the origins 
of sport, and it’s interesting to think about 
why we engage in sports and why we host 
sports. It leads us, I think, to these sorts 
of considerat ions. Sports are cultura l 
phenomena. They are very much a human 
phenomenon. Sports are cultural forms of 
bodily engagement. Sports movements are 
not natural movements; they are cultural. 
The landscapes of spor t a re cu ltura l 
landscapes. They are largely designed for 
human purposes at the built end of the 
continuum. Last night I was at Yokohama 
Stadium, it’s a built sports scape, 70,000 
fans in this arena, this amazing stadium. 
But even sports that take place in natural 
environments are still cultural. When I 
take my son snowboarding, it looks like a 
lovely mountain with beautiful snow, but 
it’s a cultural environment. It’s groomed. Its 
shape is managed for the purposes of the 
skier or the snowboarder. Even the snow 
maybe artificial, maybe made by people. So, 
we have this interesting aspect of sports 
venues being more or less natural. And some 
sports of course rely on environments that 
are as natural and unmodified as possible.
Sports are social ly constructed. Our 
sports are a reflection of our culture and 
our society. Of course the sports that we 
practice in New Zealand are very different 
to sports that are practiced in other parts 
of the world. One of the things that Tom 
Hinch and I wrote about was how sports 
are a mirror of our society. They reflect our 
societies. Our sports evolve and change as 
our societies change. Sports can be a very 
vivid expression of national identity or local 
identity, and it’s really important that we 
understand this and it’s really important 
that we protect the uniqueness of sports. 
One of the reasons why tourists may choose 
to travel is to experience the unique culture 
of the destination, and sport is a really 
important expression of unique culture and 
139
identity.
I have to draw on some of my experiences 
over the last week or so, because one of 
the things that Tom and I wrote about was 
that sport may be all of these things that 
I have mentioned, but they may also be 
very powerful tourism attractions. When I 
went to see the Hanshin Tigers, I could see 
evidence of this very very clearly. Eiji took 
me to Kobe to watch this. We don’t play 
baseball in New Zealand. I didn’t go to this 
game because I am a baseball fan. I went 
to this game because I was intrigued, and 
the sport itself was really interesting, it 
was fascinating. Eiji explained the rules to 
me, and I found it really entertaining and 
interesting. I wasn’t a fan; I was wearing the 
shirt, I was wearing the cap, but I was there 
as an observer, as a tourist. But in addition 
to the game there were lots of aspects of the 
Tigers' experience that really engaged me as 
a tourist, such as the sports museum. I was 
able to get an understanding of the place, 
the community, the history, the sports club, 
fascinating insights into aspects of society. 
Then of course, apart from the game, there 
was how the crowd performed and how 
the crowd interacted with the players. 
This for me was a fascinating aspect of the 
experience. The game was very close. It was 
really fun to be there. I wanted the home 
team to win. But the most fascinating thing 
for me was how the crowd would sing and 
how the crowd would chant and how the 
crowd would let the balloons go up at the 
end of the 7th inning. I have never seen this 
before. It was really fascinating. As a tourist, 
this was really really attractive to me. It 
gave me fascinating insights into sport and 
society.
Of course, yesterday I went to Yokohama 
Stadium for the All Blacks against South 
Africa, and here again we saw aspects of 
national local culture. We were watching 
the big screen, another game, and the crowd 
was getting more and more excited, and in 
the background we could hear these beating 
drums that was adding to the atmosphere. I 
have never seen anything like this at a game 
of rugby. This was rugby being produced 
Japanese-style, and it was amazing. Not 
only that, but as a tourist, I was able to 
interact with local people in ways that I 
could never have done if it wasn’t for the 
sport. Here we have some school kids on 
the train going to Yokohama to the same 
game. As soon as they saw our All Blacks 
shirts, we were together because they were 
All Blacks fans, and we had a fantastic time. 
It was really really fun. I would very rarely 
be able to do this as a tourist, engaging with 
local communities outside of the context of 
sports. It wasn’t just once, it was the whole 
evening. We had an absolute party with 
these other kids who were all united with 
us, complete strangers, because of the All 
Blacks. Two kids had a rugby ball, so we 
started playing rugby. This was right outside 
the stadium, and we had a fantastic time 
interacting because of sport. Sport created 
these new relationships between hosts and 
guests, removed barriers, and it was just 
unforgettable.
Then, there are the All Blacks, and I could 
show you very proudly how well they played 
and how well they performed. But one thing 
in particular stood out to me after the game, 
sometime after the game had finished. The 
South Africans had left the field, they had 
disappeared, they had gone. The crowd was 
still excited. There were lots of people still 
in the stadium, and the All Blacks came 
down to our end of the field and they lined 
up facing the crowd and bowed to thank 
the Japanese audience, and this moment of 
connection made me feel really proud, and 
they did it on all four sides of the stadium. 
I don’t know whose idea this was, but the 
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Japanese in the crowd absolutely loved it 
and reacted in a very friendly and respectful 
way. It was really a very special moment as 
expressed through this particular sport.
Let me share some thoughts around 
definitions, definitions of sport, because in 
our writing, Tom and I have thought about 
different ways of understanding sports. We 
think particularly about two approaches. 
The f irst I want to ta lk about are the 
technical definitions, and the technical 
approach to define sport tries to explain 
what is and what is not a sport and these 
definitions usually identify certain defining 
qualities or criteria. The most common 
is that sports are physical activities, they 
engage the body in physical movement. 
However, with any of these criteria, we can 
think of them as very varied.
This is very physical and most people 
would agree that Olympic long jumping is 
a sport. It qualifies as a physical activity. 
But what about this? This is eGaming. 
This is gaming online. This person may be 
competing against one of these other people 
or they may be competing with someone 
in real time on the other side of the world, 
virtual sports. These may be considered 
sports? Are they physical enough to qualify? 
That’s an open question. Virtual sports, 
eSports, have huge audiences now. Like 
these arenas that might have 15,000 fans, 
and the competitors are sitting at their 
consoles competing with each other and 
being projected onto the screens. They have 
massive fans. But it’s up to us to decide if 
this is a sport or not on the basis of physical 
activity.
Secondly, in terms of technical definitions, 
sports are competitive. We play to win. 
There should be an element of competition. 
But again, compet it ion is very varied. 
Again, there is a big variation in elements 
of competition. Usually in sports, we think 
about human opponents; the All Blacks, 
New Zealand playing against South Africa, 
or Japan playing basebal l against the 
USA, human opponents. But look, there 
are all sorts of ways that we can engage 
in competition. We might compete against 
judges like in gymnastics or diving, and 
the judges will determine who wins. We 
might compete against timing devices like 
cycle time trials. We are trying to beat the 
clock. You are racing against the clock. 
There are a l l sorts we might compete 
against machines. There are a l l sor ts 
of aspects of competit ion, from human 
opponents to all sorts of other measures of 
competition. Of course individually we may 
be very competitive or we may not be very 
competitive in our sports. We may be social. 
We may want to keep fit. We may want to 
engage with similar people. These may be 
other reasons for engaging in sports.
My colleague at Otago, Mark Falcous has 
said that increasingly now we see sports 
that are self-referenced. These are sports 
that are referenced by the individual in 
relation to themselves. They may be running 
in a marathon, and they don’t care if they 
come first or last. Their performance, their 
competition is referenced to themselves. 
They may have a time that they want to 
beat, three and a half hours. If they are 
faster, they are happy, they have won. If they 
are slower, have to train harder, try again 
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next time. Self-referenced sports may also 
relate to our identity. Who we want to be? 
What sort of person we want to be? These 
are different ways of looking at competition 
in sport.
T h i r d ly,  t e ch n ic a l  de f i n i t ion s  a r e 
institutionalized. There are rules. Sports 
have rules, right? We need to know what 
the rules are, so we can understand how to 
play fairly, how to compete, to win or lose. 
But again, this criteria can be confusing. 
We have some rules that are codified and 
enforced. At the rugby yesterday, the referee 
would blow the whistle and no one would 
question the referee, very strict rules. But 
some sports have rules that are informal or 
casually implied, just by agreeing between 
the players maybe. Other sports have no 
written rules, but informal rules are passed 
over through participation. You have to be 
part of the culture of the sport to learn the 
rules. Some sports, participants don’t want 
any rules. They don’t want to be constrained 
or compromised by someone else’s rules. 
They just want to freewheel. They want to 
engage in the sport on their own terms. And 
in this area in recent decades, certainly in 
New Zealand we have seen huge growth in 
these sorts of sports where participation is 
self-referenced and rules are not considered 
to be enforced where people can experiment 
and trial and play with the sport for their 
own purposes. These are sports that are 
relatively free of rules and increasingly 
linked to sport subcultures, people who 
want to express themselves through sports.
These technical def init ions are very 
useful, but they are also compromised 
because although technical def init ions 
have defined sports, going right the way 
back to Alexander the Great and to ancient 
civilizations, sports from the dawn of time 
have been competitive, physical, rules-based. 
But the failing of technical definitions is that 
they don’t capture the evolution of sports 
over time. Some scholars have rejected the 
idea that sports can be defined in technical 
terms and have called for an alternative 
approach. This alternative approach to 
studying sports is called the interpretive 
approach. The interpretive approach says 
that sports are socially constructed that 
they are a reflection of their sociohistorical 
circumstance.
Sports vary in space and time. Sports 
in New Zealand are different to sports in 
Japan. Sports in New Zealand 50 years 
ago are very different to sport in New 
Zealand today or in the future. So, John 
Bale defined sports as– whatever you see 
in the newspaper, the sports section of the 
newspaper, and here we have New Zealand, 
Japan, UK newspapers, very different ideas 
of their sports. This idea captures the fact 
that sports are evolving and constantly 
changing as our societies change over time. 
I really like this approach because it helps 
us to appreciate that sports are dynamic, 
that they are constantly changing within 
our societies.
The interpretive approach allows us to 
better differentiate between two models of 
sports, and I really like this approach. The 
first model is referred to as the dominant 
power and performance sports. These 
are typically team sports. They are based 
usually on physical prowess and ski l l , 
like the Rugby World Cup. The power and 
performance sports comply typically with 
these sorts of criteria. They are usually 
team-based, like the Japan rugby team here. 
They are competitive. The rules are sacred. 
You have to respect and abide by the rules. 
They are often based on physical prowess, 
strength, skill. Leadership is conservative. 
That means that the players abide by the 
authorities for the sport. They don’t question 
the rules. They have to comply with the 
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rules. They can’t challenge the rules. They 
can’t question the rules. They can’t question 
the referee. The referee’s judgment is sacred. 
Training is typically rigid and repetitive to 
instill the skills required to play the sport 
and contribute to the team. This is the 
power and performance model.
But the interpretive approach also allows 
us to recognize the emerging pleasure and 
participation model of sport, and these are 
the sorts of criteria that are increasingly 
associated with pleasure and participation 
sports. These are often individual sports 
where there may be a sense of community 
around individuals that engage in the 
sport . They may be experimental , and 
part of the attraction of the sport may be 
because part icipants want to have fun 
and experiment and push the boundaries. 
Some of the legends of these sorts of sports 
have done things that no one thought 
possible. There are no rules. They just 
want to experiment, freewheel. The rules 
are abandoned or resisted; don’t want to 
be constrained by someone else’s rules. 
Authority is resisted. Some might engage in 
the sport intermittently. They may engage 
in the sport and stop and come back to the 
sport later in life. Others may rarely engage 
in serious leisure, and the sport may be 
absolutely central to their identity and to 
their lifestyle. Their job, where they choose 
to live, what they do in their lives, it’s all 
built around the sport.
Lifestyle choices and expressions of 
ident ity may be powerful ly expressed 
through these sorts of sports. These are 
the pleasure and participation model of 
sports. Snowboarding, sailboarding, surfing, 
mountain biking. When I was a boy at 
school, these were not available. It was only 
the power and performance sports that 
were available. I am pleased to say that 
my son can surf at school now if he wants 
to. This is an option. He can represent the 
school at surfing. There are lots of kids at 
his school in New Zealand who don’t want to 
play rugby. They don’t have the physique for 
rugby. They don’t want that physical sport. 
They want alternative sports. Now I am 
pleased to say they have that opportunity 
and they are respected for their choice of 
sports.
Let’s think about these aspects of sport 
in relation to some of the SDGs. I would 
like to begin with 'SDG 3 Good health and 
wellbeing'. I am going to suggest in this 
lecture that globalization and the increasing 
connectivity of the world has contributed 
to a crisis of identity where the traditional 
foundat ions of our ident ity have been 
eroded and undermined, and increasingly in 
a globalized world people are searching for 
new constructions of identity. Previously, we 
might identify ourselves by nation. I am a 
New Zealander, and this means something, 
but today being a New Zealander means 
much less, it’s much less clear what that 
means than in the past. We have to find new 
ways of constructing our identity, and sports 
have become increasingly important. Sports 
and tourism have become really important 
in how we construct our identity. 
Spor t subcu ltures a re an aspect of 
culture that is shared within a group, 
and these subcultures may be based on 
activity, occupation, race, ethnicity. These 
sorts of aspects might inform our personal 
identities, of course we are going to focus 
particularly on activities and on sports. 
In New Zealand we have certainly seen 
the growth of action sports, which have 
become a really important site of identity 
formation and identity development. Sport 
subcultures, I am cit ing here the work 
of Scarlett Hagen at the University of 
Otago, a recent PhD student, supervised 
by my colleague, Mike Boyes. She is an 
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international mountain biker, and her PhD 
focused on sport subculture. She identifies 
these sorts of qualities of sport subcultures. 
You can see them for yourself these aspects 
of l i festyle, individualist ic freedom of 
lifestyle expressions, connection to localized 
environmental spaces, membership being 
informal, members may engage in the 
subculture as they choose. These I think are 
really nicer insights into how subculture 
may be linked to personal identity.
What does that mean for SDG 3 Good 
health and wellbeing? Well, again I cite 
Scarlett Hagen’s work here, and in her 
research she identifies that belonging to 
an action sport subculture has measurable 
positive effects on the quality of life of 
pa r t ic ipa nt s .  In our cur rent moder n 
societ ies, these aspects of health and 
wel lbeing are important and you can 
see them for yourself. Physical health, 
friendship, satisfaction, and happiness. 
Being closely related ,  hav ing a c lose 
relat ionsh ip w it h your loca l  natura l 
env ironment . Cha l lenge and t ransfer, 
development skills that are transferable into 
other aspects of one’s life, happiness. Also 
these sorts of things; goal setting, caring for 
others, being part of a community that looks 
after each other, purpose of living, status, 
but also being part of a self-help system 
where other members of the subculture 
help participants in all aspects of their lives. 
I think these sorts of action-based sport 
subcultures are really really important for 
us to think about in relation to good health 
and wellbeing.
What about gender equality, SDG 5? Well, 
let me use the example of rugby because 
the sport of rugby in New Zealand has 
changed phenomenally in recent years, 
and I want to share with you some of those 
dynamics within our society. In the 1970s, 
the male engagement with rugby looked 
like this. Here’s the All Blacks performing 
the haka in the early 1970s, this is 1972. 
And aside from all else, I would have to 
say that this performance of a haka would 
today be considered a national disgrace 
and embarrassment. The haka would be 
performed for the crowd’s entertainment. 
There were no cultural understandings, no 
cultural meaning. You can see here, these 
guys don’t even know what they are doing, 
they are looking at each other to work out 
what they should be doing next. When you 
see the haka being performed in the '70s, I 
am shamefully embarrassed. But the point 
here is that in the 1970s males played rugby 
and females washed their jerseys. This is 
a historical photograph from the 1970s, 
and it’s absolutely real. The female role in 
rugby was to hang out all the jerseys on the 
washing line to make sure that they were 
ready for the next game.
We saw yesterday TJ Perenara leading 
the All Blacks haka at Yokohama Stadium, 
and it’s awesome. There has been a cultural 
renaissance. The All Blacks in the late '80s 
had a Māori captain who said, “We are 
going to stop doing the haka, we are not 
going to do it anymore, unless we do it for 
real.” It was a defining moment. But did you 
know that the Black Ferns are the female 
equivalent of the All Blacks in New Zealand? 
Ten years ago, there would have been no 
female haka. This is a fantastic and very 
public expression of our society evolving 
and changing. I want to show you a little 
YouTube clip to show you the Black Ferns 
haka. (Video)
The women no longer wash the jerseys. 
The Black Ferns are an incredible force in 
gender politics in New Zealand now. This 
team has some incredibly good players, so 
much so that many people want to see the 
Black Ferns in New Zealand more than they 
want to see the All Blacks. They have got 
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some players who are household names. 
And this is what happened to New Zealand 
in December last year, totally unimaginable. 
Five years ago, two years ago, this player, 
Black Fern’s player, Kendra Cocksedge, won 
the New Zealand Player of the Year Award, 
a female Black Fern beating out All Blacks. 
These two guys played at Yokohama Stadium 
yesterday. This guy is injured, Brodie 
Retallick. These guys are legends of the 
sport in New Zealand. But a female won that 
esteemed Player of the Year Award last year 
for the first time. It’s absolutely amazing. 
What a contrast. This is a reflection of how 
our society has evolved.
I also want to talk about 'SDG 10 Reduced 
inequalities' and I will stay with the example 
of sports in New Zealand. I want to share 
some insights again that show us how 
important sports are within our societies. 
These t wo pic tures were ta ken f rom 
Yokohama Stadium last night during the 
game and straight after the game. I like this 
picture because it illustrates the respect that 
the players have for each other, the respect 
between the teams. But it hasn’t always 
been like this. You are probably not aware, 
but in 1981 the South African Springboks 
toured New Zealand when the apartheid 
regime was very much still in place in South 
Africa and it divided New Zealand society. 
Pro-tour rugby supporters who argued that 
sport/politics don’t mix. Anti-tour protesters 
who tried to stop the tour with protests 
against the racism in South Africa that at 
times became very bloody. This tour played 
out over two months, and the country was 
bitterly divided in 1981.
But something interest ing happened 
during that tour. The protest movement 
began as a protest against racism in South 
Africa, and Nelson Mandela imprisoned 
on Robben Island said that when he heard 
about the protests in New Zealand it was 
like sun began to shine through his prison 
cell window. But during the course of the 
protests, increasingly there was indigenous 
Māori engagement in the protest movement, 
not because of racism in South Afr ica 
so much as racism in New Zealand. This 
became also a protest movement against 
Māori disadvantage in New Zealand colonial 
society. One of the outcomes that we can 
directly link to the 1981 Springbok tour is 
reflection upon race relations in our own 
country. This was an important step in the 
Māori cultural renaissance. The moment 
was grasped to advance a Māori cultural 
renaissance. Upon reflection, the Springbok 
tour was a driver of social change in New 
Zealand society. 
One of those aspects, which we didn’t 
even think about before, is the Te Whare 
Tapa Whā, Māori Health Model. This is 
an indigenous hea lth framework, and 
previously in New Zealand we didn’t even 
think about this. It’s a health model that is 
embedded in the Māori cultural worldview 
and Māori views on health. Māori health, 
indigenous health frameworks see four 
pillars or four cornerstones of good health 
and they are home or community, spiritual 
health, physical health, and emotional or 
mental health. They are not separate, they 
are all part of the Māori world. Contrast that 
with the dominant colonial European model 
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of health, which focusses predominantly 
on the physical manifestations of health. 
In New Zealand, if you don’t feel well, you 
go to the doctor, and the doctor examines 
you physically and arrives at a diagnosis. 
This is not how Māori see health. Because 
of this, many Māori may avoid medical 
care to avoid physical examination. Now 
in New Zealand, it is important that Māori 
healthcare systems are available to provide 
a unified approach to health services. So, the 
Springbok tour, the sport of rugby in that 
moment fundamentally shifted New Zealand 
society.
Looking to the future. It’s interesting 
to note that the International Olympic 
Committee sees sports as a human right and 
the United Nations tells us that sport is a 
low cost high impact tool for humanitarian 
and human development. Those are big 
claims. Those are big words. Sport, as we 
can see here from the IOC and from the 
United Nations, has a critical role to play 
in our societ ies. We would argue that 
sport and tourism are increasingly being 
recognized as really important in terms 
of quality of life, in terms of subjective 
wellbeing, but there are still enormous 
barriers to achieving these aspirations. 
There are enormous barriers to achieving 
sport as a human right and as a tool for 
human development.
Many sports remain defined by social 
class, race, and gender. Many sports are 
not easily accessible. Many sports are not 
available to people who might benefit by 
participating in sports. Many sports are 
closed. There are many barriers to sport in 
our societies, and we need to be conscious 
of those barriers. Particularly when we 
live in societies, some more so than others, 
where there a re rea l concerns about 
sedentary lifestyles, like kids who spend a 
lot of time on devices without getting out 
into the environment, kids who are wedded 
to the internet and social media, living 
unhealthy lifestyles. We have an obesity 
epidemic in New Zealand and getting kids to 
participate in sports, but also not necessary 
to be Roger Federer or Kei Nishikori, but to 
be healthily engaged in sports throughout 
their lives. These are critical challenges. 
Exclusion continues to be a feature of many 
contemporary sports. There are many 
people who just do not have the financial 
resources or the ability to access facilities 
or the ability to access nature, the financial 
power to buy equipment. So, these are 
forms of exclusion, all sorts of constraints 
or barriers, we need to think about, barriers 
to engagement and barriers to access, 
barriers of access to sports locations, these 
are issues that we also need to be thinking 
about.
I am going to finish a few minutes early, 
but I do want to finish with this quote, which 
as it happens is the last sentence from the 
book, the third edition of the book that Tom 
and I worked on in 2017, and that is to say: 
Our societies face enormous challenges 
relating to sustainable development. We 
face enormous challenges in addressing 
the SDGs. These include rising inequalities, 
global health threats that I have touched on, 
environmental degradation, how we manage 
our environments, how we try and protect 
those environments from degradation, 
natural resource depletion, exhausting 
resources, climate change. These are some 
of the challenges that we cannot ignore and 
that we have to face up to and confront. 
The social and political forces that shape 
our sport and that shape our tourism 
practices, we argue, have critical roles to 
play in transforming our societies to make 
these challenges. Sports, whether they are 
competitive or less competitive, whether 
they are high in physical engagement or 
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less, whether there are rules applied or not, 
sports like the Olympic Games, sports like 
surfing, these sports have enormous and 
important roles to play to address these 
challenges that we face in our societies.
As I say, this is the concluding paragraph 
of the book and it is forward-looking 
statement. I really hope that here in Japan 
you can use the Rugby World Cup and 
the experiences that it offers, you can 
use the Olympic Games and the legacy 
opportunities, you can use the Masters 
Games, you can use sports like surfing 
and the development of active, physically 
engaged individual sports - that you can use 
these sports across the spectrum to achieve 
some of these honorable outcomes.
Thank you for your attention, and I look 
forward to the continuing presentations and 
discussions.
<PartⅡ>
Doer i ng：Hel lo .  A l l  r ight ,  t ha nk you 
everyone for second round of the discussion. 
First of all, I’d like to thank CTR and the 
administrative staff for organizing the 
conference, for coordinating all the effort, 
getting everything together. So, I really, 
really appreciate that. So, thank you so 
much. I ’d also l ike to thank James for 
spending the week with us in Wakayama. 
We’ve put him to work, and this was the 
last big event that he had to do today. So, 
James, thank you very much for the week, 
we’ve learned so much, and thank you for 
your presentation today. Thank you to 
the audience for coming and thank you to 
Tokyo for hosting us. It’s always fascinating 
to come to Tokyo, especially I spend most 
of my time in research in Wakayama, in 
Fukushima, in Miyazaki; so, the non-hosting 
communities of a lot of these events and 
seeing how they kind of play out, how they 
negotiate these big events.
Coming from Fukushima where now it’s 
still recovering and at some places, there’s 
still nothing and then walking downtown, 
Shibuya, and watching everyone line up to 
buy new consumer products, seeing all the 
bright lights, seeing a sea turtle flying across 
the sky on the screen of a skyscraper, those 
contrasts for me are devastating really, and 
they raise a lot of questions. So, this seminar 
is about those kind of questions, the big 
events, the sporting events. James kind 
of highlighted the complex relationships 
between sport ing events, tourism, and 
sustainable development goals. And in this 
discussion panel, I want to focus on two 
specific areas that James also started to 
highlight. One is the use of sport and mega 
events for disaster recovery in the context 
of Fukushima and two is the use of sporting 
events and l i festyle sports for gender 
equality.
Mega events, the Olympics, they promise 
a lot and often deliver very little. When we 
are talking about, you know, the disaster 
recovery Olympics, this is also a big promise 
but once the Olympics were established, we 
talk about the recovery in terms of Tohoku, 
a big broad area covering six prefectures. 
We’re not talking about Fukushima, we 
don’t mention that word, we don’t connect 
those words in terms of the Olympics. So, 
this is a challenge and opportunity for us 
to discuss in terms of mega events. So, to 
address that issue, we’ve invited Prof. Hideki 
Okumoto from the Faculty of Economics, 
at the University of Fukushima. So, a round 
of applause for Okumoto-sensei, thank 
you so much for coming. We spent a lot 
of time together in the ocean and on the 
beach in Minamisoma, I really appreciate 
his help and everything he has done for me 
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and my research and my knowledge and 
understanding of Fukushima. So, thank you 
so much.
In terms of gender equality, we have 
Associate Professor of Sociology and Sport, 
and sociology and gender studies, from the 
University of Marketing and Distribution 
and Science – did I get that right? Yes, 
correct – in Kobe, Eri Mizuno sensei. A 
round of applause for Eri-sensei. Eri’s work 
has been particularly inspiring for me, I 
have been studying Japanese surf culture, 
surf research, surf tourism in Wakayama, 
Fukushima, and Miyazaki. And one thing 
you learn about surfing in Japan, it’s highly 
managed and controlled by gender relations. 
It’s a man’s world for the most part in a lot 
of areas. And to learn about that, I read 
everything, in English and Japanese, that 
Prof. Mizuno has written. Her work is really, 
really gaining ground internationally, and 
I’m just really so happy to have met you last 
year and to have you here today. So, thank 
you so much.
So, the structure of today’s presentation, 
we’re goi ng to have Okumoto -sensei 
present for 15 minutes ,  and Mizuno-
sensei present for 15 minutes, and then 
we are going to open it up for response by 
Prof. James Higham, a response back by 
the speakers, a little bit by me and then 
conclusion. It sounds very structured but 
during the discussion, I hope, you know, 
we can interrupt each other, ask questions 
anytime. So, without further ado, I’d like to 






Thank you. Adam, for giving me a good 



















































































































































































































































































































































































































































































































































































































































































































































Doering：Thank you so much, Mizuno-
sensei and Okumoto-sensei. Maybe it was 
the first time many people learned about 
surfing. First time? Okay. Who is the first 
time to learn about surfing? So, many of 
these issues, revitalization, gender issues, 
these are issues in all Japanese society, 
right? But as James Higham pointed out, 
society can affect sport but sport can also 
affect society. And so we kind of see that 
happening now with the new sports, lifestyle 
sports, kind of offering opportunities and 
challenges at the same time for shifts in 
society. So, I’d like to ask Prof. Higham for 
his response to the speakers.
Higham：Thank you, Adam, and thank you 
to the speakers. I’ll have to say my Japanese 
is not very good but fortunately, Ikumi was 
sitting by my side to summarize your talks. 
I’ve scribbled down lots and lots of notes. 
I’d like to say for a start that these two 
speakers have given expression and detailed 
insights into exactly the sorts of questions 
and issues that I just touched the surface of, 
in my talk about sport and society.
These sorts of insights, as Adam said, 
who knows about surfing, not many of us 
but these sorts of critical insights, these 
sort of critical studies are so important to 
scratching beneath the surface and casting 
light, shedding light on to things that we 
don’t often think about, things that we’re 
not aware about, things that we often don’t 
talk about. This is the privilege of research. 
It’s also the responsibility of researchers 
to reach out with their research and to 
explain and to provide those insights, 
those nuanced, those fine-grained insights 
into really important matters and really 
important issues.
So, specifically to the two speakers, firstly, 
in terms of disaster, disaster recovery, 
we’ve heard how complex these issues 
are, and we’ve heard about some of those 
complexities. There are so many different 
perspectives, so many different insights that 
need to be understood and accommodated 
in our response to disasters. We know a 
little bit about earthquakes and disasters 
in New Zealand. In the three weeks before, 
the terrible earthquake here in March 2011, 
our city of Christchurch was destroyed by 
an earthquake on the 23rd of February, 
just literally a few days beforehand. We’ve 
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learnt a lot about recovery and resilience 
has become a really important part of 
our frame of thinking. How do we rebuild 
communities? How do we make them more 
resilient in the future? One of the things 
that we’ve learnt is that organizations at 
different scales and analysis, from central 
government through regional and local 
governments, are not just interested in 
economic recovery but interested in all 
aspects of environment and society across 
the government ministries. Local groups, 
local organizat ions, communit ies have 
to work together in order to meet their 
recovery aspirations.
Then there are questions around surfing, 
and there are two aspects of surfing that 
I found particularly fascinating. One was 
the Olympics and surfing becoming part 
of the Olympic program and that’s really 
interesting because surfing is a lifestyle 
sport and it’s different to the majority of 
the Olympic sports which are power and 
performance sports. So, we need to think 
carefully about how lifestyle sports become 
part of the Olympic program and why. 
These are really, really important questions. 
There are some who feel that when their 
sport becomes part of the Olympic program 
that their sport has arrived, that this is a 
breakthrough, that this is a very good thing, 
that they want their sport to be recognized 
as an Olympic sport.
But there are others, and particularly 
with lifestyle sports, who may feel that 
becoming part of the Olympic program 
actually destroys their sport. So, there’s the 
opposite perspective and that is that the 
sport has, perhaps, become mainstreamed 
and in becoming mainstreamed, it becomes 
increasingly controlled by the media or by 
organizations, government organizations, 
sports organizations, or by commercial 
interests and sponsors and for lifestyle 
sports that can be resisted. Snowboarding 
i s  a  c l a s s i c  e x a m pl e  o f  t h i s .  W h e n 
snowboarding became part of the Olympic 
program, Winter Olympics, the innovators of 
snowboarding walked away, said we do not 
want our sport to be controlled by the IOC 
or by sports organizations or by commercial 
interests. That’s going to destroy the sport 
that should be free to innovate and be free 
from rules. So, these are tensions that I 
think we really need to be mindful of.
One final comment, related to gender. 
I just want to recognize this really, really 
important point that female sport remains 
mi les beh ind men’s  spor t ,  a nd I  just 
scribbled down things like sponsorship 
and support and facilities and payment. 
Mention was made of payment for elite 
sports people, travel, profile. In New Zealand 
we have a really critical debate going on 
at the moment. Some people think that 
remuneration should be based on television 
audience and more people want to watch 
the men in their sports. So, women don’t 
get sponsorship and don’t get remuneration 
like men, and there are others that say that 
under such disadvantaged circumstances, 
women drop out of sport often. Men have 
far greater career aspirations and pathways 
and opportunities than women. 
I’ll finish on a personal note. I’m the father 
of two daughters and it saddens me that 
they do not have the same opportunities in 
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sports as their male counterparts. So, I’ve 
outlined in my talk about how society has 
changed in my lifetime, and we still got a 
long way to go and that’s being really vividly 
expressed in those presentations today. So, 
thank you, again.
Doering：Thank you very much for your 
comments, James. We’re running a little 
bit over the t ime and the schedule. So, 
we’re going to open it up to questions and 
discussions for the next six minutes, but 
before we open it to the audience, do you 







































































































Doering：We have six-seven minutes left. So, 






















Higham：So, thank you for your question. 
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I’m not sure if I understand it exactly as 
you expressed it , but I will try to offer 
some insights. You’re talking about gender 
equality in sports and how to advance 
gender equality in sports, I think. You also 
talked about contact sports, physical contact 
sports. I would just say initially that in the 
sport of Rugby, I’ve mentioned that women’s 
participation has just advanced enormously, 
as I outlined in my talk, but there’s still a 
long way to go. Amazing strides have been 
made but I think mention was made of 
paid equity and access to resources. The 
progress that has been made so far has 
resulted in – I don’t know if it’s driven or 
resulted in – redistribution of resources 
because male Rugby in New Zealand has 
tradit ional ly been wel l-resourced and 
well-sponsored, well-funded by media and 
television broadcasting.
Some of those resources are now being 
shared w ith fema le par t ic ipants and 
particularly the Blacks Ferns, the national 
team. So, they now have access to greater 
facilities, to better coaching, to better physio 
support, dieticians, etcetera. The Black 
Ferns are incredibly successful team on the 
field and they’ve done so without the same 
resources as their male counterparts, and I 
say that in some of our sports now, football, 
New Zealand football, for example, has now 
committed to equal pay for men and women 
in their sport and they have put a marker 
in the ground and said we think this is 
important. They want to encourage females 
to play their sport, and I think that that is a 
massive breakthrough because other sports 
are going to look old and outdated and 
conservative if they don’t do the same.
So, it’s going to be really interesting to 
see which other sports actually follow that 
lead from football and move seriously in 
this direction. We’re also now beginning 
to see changes in spectatorship, spectator 
experiences and behaviors in terms of 
things l ike really seriously supporting 
women sport by going to see them and 
support them. And the media are seeing 
that, the sponsors are now seeing that, they 
are seeing the sponsorship possibilities and 
responsibilities to support women sport. So, 
it feels as if we’re at a crossroad and maybe 
we are approaching a tipping point in New 
Zealand where we’re going to see another 
really significant change in society in terms 
of women sport, and I really, really hope 
that that’s the case. I hope that answers 
your question.
Doering：Thank you for your question. Time 
is up, unfortunately, but the conversation 
will continue. We’ll stick around – we’ll 
stay here afterwards and have more of a 
discussion. So, in closing, I just wanted to 
kind of also highlight some of the events. So, 
bringing together international framework, 
international understanding, also examples 
from New Zealand and from Rugby and from 
different sports, probably was an interesting 
learning experience for you, Japanese 
audience. I think it’s important to learn from 
these examples and, of course, use them 
in the Japanese context, but it works both 
ways. Sharing the Japanese experience, the 
Japanese knowledge, Japanese example 
internationally is also very, very, very 
important. I’m sure James is going to come 
away with a depth of knowledge about what’s 
happening in Japan, in Fukushima, and the 
gender issues, that you never had any idea 
about before.
This information, this knowledge needs 
to be shared with the world and there’s a 
few languages you can do it in, but English 
is one of the languages that is going to be 
accessible to most people. I want to read this 
work in English and I’ll do whatever I can to 
publish it in English because it’s just – it’s so 
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rich in context, rich in knowledge, and it does 
need to be shared. Your knowledge about 
Fukushima, the world needs to – everyone 
needs to hear that, it’s such an amazing 
story. And the gender issues going on in 
surfing, you know, we know it so well, but 
it’s not known to the rest of the world. And 
I just think that international and domestic 
two-way flow of information is absolutely 
critical. So, I just want to thank you all, 
James and Eri and Hideki for coming today 
and sharing your information with us, and 


































































































































ビジネス・コンサルティング部門 副部門長 兼 キャリア・イノベーション本部長
1967年大阪府生まれ。東京大学工学部（都市工学科）卒業後、1991年三菱総合
研究所入社。都市開発・地域経営や教育・スポーツの関連分野の調査研究・コン
サルティング業務に従事。2014 年4 月、ビジョン2020 推進センター長に就任し、
産官学200 以上の組織が参画したレガシー共創協議会を立ち上げ、2017 年9 月
まで事務局長を務める。その間、大規模スポーツイベントによるレガシー創出に関
わる提言・情報発信、機運醸成、プロジェクト創出などを進める。プライベートで
も、オリンピック3 大会、サッカーW 杯4 大会、ラグビーW 杯2 大会を現地観戦。
2020 年10 月より現職。


































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Brown, G. (2007). The games of the XXVII Olympiad in Sydney (2000). In M. Weed 　　　
   (Ed.). Olympic tourism (pp. 137- 151). London: Routledge.
Getz, D. (2012). Event studies: Theory, research and policy for planned events. 
   London: Routledge.
Gregor, J. (2016). Host cities have long history of being saddled with billions, 
   Edmonton Journal, August 4, C3. 
Harada, M. (2016). Strategic planning for the development of the sports city. Kyoto: 
   Gakugei Publisher. (in Japanese)
Higham, J., & Hinch, T. (2009). Sport and tourism: Globalization, mobility and 
   identity. London: Elsevier. 
Hinch, T., & Higham, J. (2001). Sport tourism:  A framework for research. The 
   International Journal of Tourism Research, 3(1), 45-58.
Hinch, T., & Higham, J. (2011). Sport tourism development. Bristol: Channel View 
   Publications. 
Kleiber, D., Walker, G., & Mannell, R. (2011). A social psychology of leisure. 
   Champaign: Venture Publishing. 
Kubo, K., & Morino, S. (2000). Expenditure analysis of walking events, focusing on 
   the host city. Journal of Japan Society of Sports Industry, 10(2), 11-20. (in Japanese)
Nihon Seisansei Honbu. (2015). Reja hakusho: Kokunai ryokou no yukue to yoka [The 
   white paper of leisure: The future of domestic travels and leisure]. Tokyo: Seisansei  
   Shuppan. (in Japanese)
Nishio, T. (2014). The constraint factors of potential international sports fan 
   tourists. Journal of Vacation Marketing, 20(2), 137-147.
Nogawa, H., Yamaguchi, Y., & Hagi, Y. (1996). An empirical research study on 
   Japanese sport tourism in sport-for-all events: Case studies of a single-night event 
   and a multiple-night event. Journal of Travel Research, 35(2), 46-54.
Pine, B. J., & Gilmore, J. H. (2011). The experience economy. Boston: Harvard 
   Business Press.
Shimizu, S. (2014). Tokyo - bidding for the Olympics and the discrepancies of 
   nationalism. The International Journal of the History of Sport, 31(6), 593–609.
Weed, M. (2007). Olympic tourism. London: Routledge. 
Willes, E. (2016). Current Olympic model no longer sustainable. Vancouver Sun. 
   August 4, B5. 
（伊藤　央二）
Jordan, C. H., & Zanna M. P. (1999). How to read a journal article in social 
   psychology. In R. F. Baumeister (Ed.), The Self in Social Psychology (pp. 461-470). 










Comer, K. (2010). Surfer Girls in the New World Order.  Duke University Press.
グートマン、アレン（1981）清水哲男訳、スポーツと現代アメリカ、TBS ブリタニカ
Karner, T. (1996) Fathers, Sons and Vietnam: Masculinity and Betrayal in the Life 





Lisahunter. (2016). Desexing surfing? (queer) pedagogies of possibility. The Critical 











2021 年 3 月17 日　発行
編者　伊藤　央二　Eiji Ito
発行　国立大学法人和歌山大学　国際観光学研究センター

















































Center for Tourism Research
和歌山大学 国際観光学研究センター 
Center for Tourism Research
国際観光学研究センター 
